
Tesla STEM High School 
 
Fundamentals of Business and Marketing 
 
Course Syllabus 
 
Course Name: Fundamentals of Business and Marketing 
 
Course Description: Throughout this course you will learn the essentials of 
business and marketing. This class focuses on current topics in business and 
marketing and opportunities available in today’s innovative digital age. The course 
will compliment the STEM curriculum to help you learn how to market your ideas 
and prototypes. Some of the topics studied include sales, business, management, 
entrepreneurship, advertising, legal, finance and digital marketing. Students will 
brainstorm and present their own business marketing plans and products. 
 
Learning Objectives: Upon satisfactory completion of this course, students will be 
able to demonstrate comprehension and application of the following skills: 
 

1. Define the term marketing and explain its role and importance in a business 
from a small startup to an enterprise-size company. 

2. Understand the importance of strategic marketing and know the basic 
outline for a marketing plan: 

• Analyze the external environment and target marketplace to identify 
opportunities or challenges to a business. 

• Identify and classify marketing segments and targets, demonstrating 
the use of marketing research techniques. 

• Understand the importance of branding, including a mission 
statement and the impact of images and messaging on business 
success.  

• Understand SWOT analysis and SMART goals when thinking about 
business success. 

3. Describe the elements of the marketing mix: 
• 4Ps of marketing: Product, Place, Promotion, Pricing  
• 4Cs of marketing: Customer, Cost, Convenience, Communication 

4. Create and present the components of a working marketing plan. 
5. Understand how business and marketing channels are evolving yet the 

fundamentals remain the same. 
6. Understand why pricing and economic / financial analysis are so important 

for business success. 
7. Learn how digital marketing is similar / different from traditional marketing. 
8. Learn about entrepreneurship and what’s involved to make a business or 

ideas succeed.  
 



Grading Scale: Students will be evaluated on their assignments that are done in and 
out of the classroom. Major Assessments include presentations, assignments, tests, 
group and individual projects. Other assessments are quizzes, leadership, 
participation and work ethic. Grading is focused on these areas: 
 

• Professional Development  30% 
• Participation/Daily Assignments 30% 
• Tests/Projects    40% 

 
Classroom Expectations 
Students will need to follow oral and written directions, work well in groups and 
demonstrate good work habits to be successful in the course. 
 
You are expected to be the following: 

• Respectful - of others at all times 
• Punctual- Be in class and in assigned seat when the bell rings 
• Responsible- Use the Internet for instructional purposes only, no game 

playing or inappropriate computer use 
• Prepared- Have all supplies and assignments ready on due date 
• Courteous- Keep area clean and keep the volume at a reasonable level 
• Proactive- Find out what you are missing before class starts or after school 

 
Cell Phone Usage 
Phones can be a big distraction to the classroom learning environment. Because of 
this, I ask that cell phones be PUT AWAY (meaning put away from the learning 
space). Please avoid phone use during class time designated for learning unless it is 
a medical emergency and has been pre-arranged with me. These activities take 
away from instructional time and generally do not enhance a student’s education. 
Any phone being used in class will first be warned, second be confiscated and 
returned to student after school. The third time the phone is used in class, it will 
stay in teacher’s possession until parent has come to claim phone with student. 
 
Attributes of Proficiency 
Basic: Denotes partial mastery of knowledge and skills associated with the standard. 
Proficient: Represents solid performance for each standard assessed. Students 
reaching this level have demonstrated competency of problems and apply problem 
solving strategies to real-world situations. 
Advanced: Denotes excellence in performance of each standard being assessed. At 
this level, a student can demonstrate a strong understanding and application of real-
world situations. In addition; students can evaluate and create new learning. 
 
Attendance/Work Habits: This course is a Career and Technical Education (CTE) 
course that emulates what to expect in the working world. As in a real world job, 
excessive absences, being tardy, and poor work habits will result in a poor 
evaluation or dismissal from the course.  



 
Students should be on time, respectful to other students, and prepared to work 
hard. Students will receive points for their work ethic for being in class and staying 
on task and points will be deducted for being off task or for inappropriate behavior. 
 
The attendance policy located in the Tesla STEM Handbook specifies the attendance 
policy for Tesla STEM High School.  Please read the handbook if you have not 
already.  The attendance policy is adhered in the business classroom. 
 
School Grading Scale 
 
The grading system at Tesla STEM High School is based on a 4-point scale, with A = 
4.00. The lowest letter grade given is a C- (1.7), with No Credit (“NC” grade) given 
for any lower grade. P (pass) grades may be issued if applicable. Classes are one or 
two semesters long. Tesla STEM does not rank students for college application 
purposes. Progress reports are available at mid-semester, and semester grades are 
mailed home. Parents can access their student’s current grades via Skyward Family 
Access; instructions can be found at www.lwsd.org/help/parent-access-support . 
Per district guidelines we do not “round” grades up or down; students receive the 
grade they’ve legitimately earned based on their grade percentage. 
 

Grade Mark High Low 

A 100.00% 90.00% 

B+ 89.99% 87.00% 

B 86.99% 83.00% 

B- 82.99% 80.00% 

C+ 79.99% 77.00% 

C 76.99% 73.00% 

C- 72.99% 70.00% 

N 69.99% 0.00% 

 
 

Optional Tech Prep College Credit Program 
Bellevue College Course Equivalency – BUS 101 Intro to Business (5 credits) 
 
This course is Tech Prep College Connections course approved and articulated with 
Bellevue Community College. Students who demonstrate proficiency of the college 
course competencies with a ‘B’ (3.0) or better may be eligible to earn college credit 
through the Tech Prep program.  Students must register online using the statewide 
enrollment and reporting system http://sers.techprepwa.org and also are required 
to pay a non-refundable $46 annual consortium fee to earn college credit through 
the Tech Prep College Connections program (http://pay.techprepcc.org).  Students 
must register for Tech Prep credit while they are enrolled in the high school 
program. 



 
Late Work Policy: Partial credit 50% may be given for late work turned in within 
two weeks of the due date unless there are extenuating circumstances. 
 
Re-Do Policy: Some work may be done over to demonstrate proficiency. If turned in 
past the deadline, this work will be treated as late work. 
 
Procedure for Late Work or Re-Grading 
 
1. Do assignment 
2. Turn in assignment (using the method required for turning in assignment) 
3. Email me that you have turned in the assignment: 

• LATE ASSIGNMENT as headline subject for email 
• Ask to have it graded 
• Provide an explanation if you are getting full credit or if it was turned in late 

and why (remember, I forget conversations!) 
4. I will email you back when I have reviewed it and graded it 
5. If within a week you haven’t gotten a response to my email, re-email me! And be 

sure you emailed the right person: danlarsen@lwsd.org. 
 
Scope & Sequence: 
Each unit and subject is designed to scaffold and build on one another to provide 
you with a foundation of marketing knowledge, strategies, and procedures. Units 
and subjects we will cover may include but are not limited to: 
 

Unit 
Unit 
Length 

Expected Outcomes 

Unit 1: 
Foundations of 
Marketing 

6 weeks 

Describe the benefits of marketing. 
Describe how marketers use knowledge of the market to sell 
products. 
Explain how each component of the marketing mix contributes 
to successful marketing. 
Learn how to conduct a SWOT analysis. 
Explain the concept of market segmentation. 

Unit 2: 
Product & 
Service 
Management 

4 weeks 

Identify the four stages of the product life cycle. 
Discuss the nature, scope, and importance of branding in 
product planning. 
Explain how to develop, maintain, and improve a product mix. 
Identify the various branding elements. 
Introduce digital marketing into marketing success for different 
businesses and marketing tactics. 

Unit 3: 
Place, 
Distribution, and 
Channel 
Management 

4 weeks 

Explain the concept of a channel of distribution. 
Explain distribution planning. 
Identify transportation systems and services that move product 
from manufacturers to consumers. 
Identify channel members. 

Unit 4: Pricing 4 weeks 

Recognize the different forms of pricing. 
Explain the importance of pricing. 
List the goals of pricing. 
Analyze demand elasticity and supply-and-demand theory. 
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Explain the relationship between pricing and the product life 
cycle. 

Unit 5: 
Promotion and 
Sales 

7 weeks 

Explain the role of promotion in business and advertising. 
Identify types of promotion. 
Explain the concept and purpose of visual merchandising. 
Explain the concept and purpose of advertising in the 
promotional mix. 
Explain the purpose and goal of the selling function. 
List the steps in the sales process. 
Analyze how customers make buying decisions. 

Unit 6: 
Entrepreneurship 

5 weeks 

Describe the advantages of entrepreneurship. 
Identify the forms of business ownership. 
Name the legal steps to take in establishing a business. 
Explain the purpose and importance of a business plan. 

Supplemental 6 weeks 
Assess goals, values, interests, skills, and aptitudes. 
Locate career research resources. 
Develop a plan to reach career goals. 

 
 
Extra Help 
Contact Mrs. Larsen to arrange for extra help before or after school. My office hours 
are located in my class PowerSchool Learning page. 
 
Notifications of Missing Assignments 
Register to get notifications on missing assignments: 
https://www.lwsd.org/help/skyward-family-access/setting-up-automatic-emails-
for-missing-assignments 
  
 
Contact Information 
Mrs. Larsen dlarsen@lwsd.org  
 
I would love to get parent help to help support business and marketing learning in 
the following ways:  
 

• Join us as a guest speaker 
• Serve on Advisory Committee 
• Serve as a judge for a class competition 

 
 
 
 
A parent or guardian needs to sign the syllabus so that I know he or she has 
reviewed: 
 
Parent / Guardian Signature: ______________________________________________________________ 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.lwsd.org%2Fhelp%2Fskyward-family-access%2Fsetting-up-automatic-emails-for-missing-assignments&data=02%7C01%7Cdanlarsen%40lwsd.org%7Ce381f0f417db486daee308d72d861b9f%7C1fd4673fdf9646218638a1d88c4c85d7%7C0%7C0%7C637027926330399351&sdata=bcbjuK8AYx35IABdaO9H8bbv1qiUS99YYgaxBfHug3g%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.lwsd.org%2Fhelp%2Fskyward-family-access%2Fsetting-up-automatic-emails-for-missing-assignments&data=02%7C01%7Cdanlarsen%40lwsd.org%7Ce381f0f417db486daee308d72d861b9f%7C1fd4673fdf9646218638a1d88c4c85d7%7C0%7C0%7C637027926330399351&sdata=bcbjuK8AYx35IABdaO9H8bbv1qiUS99YYgaxBfHug3g%3D&reserved=0

